
Introducing Marketplace 
Specialty Food Magazine’s Special Advertising Section
Affordable Advertising Options Designed to Generate Leads on Any Budget	

Marketplace offers three cost-conscious advertising levels to help you create a awareness with Specialty Food Magazine’s circulation 
of 30,100 qualified subscribers. The new format is designed to create a presence with the smallest of investments.  
Marketplace builds on the success of the What’s New, What’s Hot! advertising section in the back of each issue, adding two more 
layers to fit any budget.

TOTAL MARKET ACCESS FROM THE MARKET LEADER

www.specialtyfoodmedia.com 
M E D I ANATIONAL ASSOCIATION FOR THE SPECIALTY FOOD TRADE, INC. M A

SPECIALTY FOOD

Marketplace Express
Your four-color logo and up to 20 words 
of text in a streamlined classified format. 

Starting at $210 per ad or less.

What’s New, What’s Hot!
One of our readers’ favorite sections! 

More space, for your photo  
and up to 50 words.  

Starting at $570 per ad or less. 

Marketplace Display
More space, more options,  
more flexibility. Great way  
to start building awareness. 

Starting at $815 or less for 1/6 page.

About Specialty Food Magazine: 
Every issue delivers engaged subscribers*
•  �96% have taken purchasing action as a result of ads or articles in 

Specialty Food Magazine.

•  �72% visited an advertiser’s website for more information after read-
ing an ad in Specialty Food Magazine.

Source 2009 Baxter Advertising Effectiveness Survey of Subscribers.
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24 per page
this is same point size as WNWH (7/8.5). there are 183 characters/25 word/8 lines
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what’s new
Maddy’s sweet 
shop
Flathau’s Fine Foods
Maddy’s Sweet shop offers 
a full line of handmade 
shortbread cookies. All 
flavors are available in 
cartons and a selected 
few in tins. Cartons are 
also offered in a 36 count 
shipper display. Contact: 
Flathau’s Fine Foods, 211 
Greenwood Pl., Hattiesburg, 
MS 39402; 888.263.1299; 
Fax: 601.544.2333; 
flathau@aol.com; www.flathausfinefoods.com.

what’s new
gourmet 
Fudge bars
Fudge Fatale
Award-winning 
line: all natural, 
soy & gluten free. 
Fudge Fatale 
Fudge bars are 
not only delicious but are also shelf stable and can withstand temperatures 
approaching 90°. Original, Walnut, Peanut Butter & Espresso Fudge. 
Dessert sauces are packaged in exquisite decorator wave jars. New 
is our 3 oz. Grab N’ Go bars. Contact: Greg M. Bloom, Fudge Fatale, 
32422 Alipaz, Ste. G/P.O. Box 962, San Juan Capistrano, CA 92675; 
800.809.8298; Fax: 949.240.3086; sales@ fudgefatale.com; 
www.fudgefatale.com. 

what’s new
Mushrooms & 
gourmet products
Oregon Mushrooms
Carries fresh and dried mush-
rooms, truffle and mushroom 
products, salts, spices and 
more. Dedicated to customer 
satisfaction. We offer custom 
sized retail packs to stores. 
Customers range from the at-
home chefs to grocery stores to 
restaurants. We maintain high 
quality that the other compa-
nies cannot match. Contact: 
Oregon Mushrooms, 11489 
Red Wing Loop/P.O. Box 1025, Keno, OR 97627; 800.682.0036; Fax: 
541.850.2512; oregonmushrooms@msn.com; www.oregonmushrooms.com.

what’s new
gourmet sea salt 
collections
The SeaSalt Superstore LLC
Caravel Gourmet proudly 
offers one of the most extensive 
gourmet salt collections in the 
world. Choose from 5 different 
natural sea salt collections (Exotic, 
Smoked, Bacon, Natural & 
Assorted) with 4 different salts in 
each multi chambered container. 
Bright, attractive display boxes 
are available at no charge. Free 
shipping. Contact: Scott Mackie, 
The SeaSalt Superstore LLC, 10711 
Evergreen Way, Ste. A, Everett, WA 
98204; 866.999.7258; Fax: 425.353.8148; scott@seasaltsuperstore.com; 
www.seasaltsuperstore.com.

what’s new
new Foodservice size
Wing-Time, Inc.
Same great wing sauces from Wing-
Time in new 1 gallon sizes for the 
foodservice industry. Easier to handle, 
pour and store than previous 5 gallon 
pails. Mild with Parmesan, Medium, 
Hot, Garlic with Parmesan and Super 
Hot. Gluten-free, sugar-free, all-natural 
& preservative-free. 13 oz. bottles 
too. Product of U.S.A. Contact: Wing-
Time, Inc., P.O. Box 775003, Steamboat 
Springs, CO 80477; 970.871.1198; Fax: 
970.871.1215; eatwings@wingtime.com; 
www.wingtime.com.

natural & organic
Fastachi cranberry 
nut Mix
Fastachi
Hand-roasted, hand-mixed, 
and hand-packed at the peak 
of freshness, flavor enhanced 
with only sea salt. A one-of-
a-kind twist that leaves a tart, 
salty taste dancing on your 
tongue. Its chewy and crunchy 
texture of cranberries and nuts 
will keep you coming back 
for more. Available in snack 
and bulk sizes. Contact: Susan 
Etyemezian, Fastachi, 598 Mount 
Auburn St., Watertown, MA 
02472; 800.466.3022; Fax: 
617.924.8844; wholesale@
fastachi.com; www.fastachi.com.
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New 1/6 page ad size!
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M A G A Z I N E ®PRODUCTS • treNDS • bUSiNeSS iNSiGHtS

SPECIALTY FOOD
www.specialtyfood.com

MAY 2009

Preventing Credit Card Fraud  •  Low-Cost Service Tips  •  Top Frozen Foods

new classic cocktails

exotic fruit recipes

COOL
ASIAN
CANDIES KOSHER AND HALAL’S 

unexplored potential
p. 18
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For more information, contact cynthia eisemann at 646.878.0138, 800.627.3869 or ceisemann@nasft.org.

2009 order form 
marketplace express
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INDICATE THE ISSUE(S) YOU ARE RESERVING
	 	O rders Due	 Materials Due
❑	 June—Summer Fancy Food Show Preview	 4/29	 5/4
❑	 July—Summer Fancy Food Show Issue	 5/27	 6/1
❑	 Aug—Fancy Food Shows and other key industry events	 6/22	 7/6
❑	 Sep—Natural Products Expo East	 7/30	 8/4
❑	 Oct—Today’s Specialty Food Consumer 2009	 8/27	 9/1
❑	 Nov/Dec—Winter Fancy Food Show Preview	 9/29	 10
	 Contact your Specialty Food Magazine representative or go to www.specialtyfoodmagazine.com for detailed planning calendar.

INDIcATE YOUR CATEGORY SELECTION 
❑  Products    ❑  Services    ❑  Special Offers

HOW TO place your order
FAX1.	  YOUR COMPLETED ORDER FORM TO: 
646.878.0238 (private fax)
THEN EMAIL2.	  below to Cynthia Eisemann at 
ceisemann@nasft.org.

• Product/Company Name up to 30 characters 
(approx. 5 words)

• Category Preference  
(Products, Services, or Offers))

• Product/Company Description up to 150 
characters (approx. 20 words) 

• Contact Name

Upload logo3.	  in appropriate drop box below: 
Products: 
 http://www.sendspace.com/business-dropbox/yo5pju 
SERVICES: 
 http://www.sendspace.com/business-dropbox/we1m1x 
OFFERS: 
 http://www.sendspace.com/business-dropbox/mq0pip 
If you do not receive confirmation of email receipt, please contact 
Cynthia Eisemann immediately. Order form and email MUST be 
received by the deadline. 

Specs for Digital LOGO
Logo only (no text); Minimum 300dpi; EPS, TIFF or JPG

NASFT member Company Name:___________________________________________________

PAYMENT
Charge to my: ______VISA _____MasterCard _____American Express 

Credit Card #______________________________________________ exp. _____________ 

Signature ___________________________________________________________________ 

Print Name _________________________________________________________________

Payment must accompany all orders. Charges will be made once PER month after deadline date.

Member price Per listing

1x	 =	 $210❏❏
4x	 = 	 $180 ❏❏
6x	 =	 $160 ❏❏
10x	=	 $150❏❏

non-Member price Per listing

1x	 =	 $252❏❏
4x	 = 	 $216 ❏❏
6x	 =	 $192 ❏❏
10x	=	 $180❏❏
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NASFT member Company Name:___________________________________________________

PAYMENT
Charge to my: ______VISA _____MasterCard _____American Express 

Credit Card #______________________________________________ exp. _____________ 

Signature ___________________________________________________________________

Print Name _________________________________________________________________

Payment must accompany all orders. Charges will be made once PER month after deadline date.

Per listing
1x	 =	$570❏❏
4x	 = 	$480 ❏❏
6x	 =	$450 ❏❏
10x	 =	 $410❏❏

For more information, contact cynthia eisemann at 646.878.0138, 800.627.3869 or ceisemann@nasft.org.

2009 order form 
what’s new, what’s hot!

To request additional information, go to: www.specialtyfood.com/infolinkTo request additional information, go to: www.specialtyfood.com/infolink
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speciaL aDVertising section

To request additional information, go to: www.specialtyfood.com/infolinkTo request additional information, go to: www.specialtyfood.com/infolink

what’s new
Maddy’s sweet 
shop
Flathau’s Fine Foods
Maddy’s Sweet shop offers 
a full line of handmade 
shortbread cookies. All 
flavors are available in 
cartons and a selected 
few in tins. Cartons are 
also offered in a 36 count 
shipper display. Contact: 
Flathau’s Fine Foods, 211 
Greenwood Pl., Hattiesburg, 
MS 39402; 888.263.1299; 
Fax: 601.544.2333; 
flathau@aol.com; www.flathausfinefoods.com.

what’s new
gourmet 
Fudge bars
Fudge Fatale
Award-winning 
line: all natural, 
soy & gluten free. 
Fudge Fatale 
Fudge bars are 
not only delicious but are also shelf stable and can withstand temperatures 
approaching 90°. Original, Walnut, Peanut Butter & Espresso Fudge. 
Dessert sauces are packaged in exquisite decorator wave jars. New 
is our 3 oz. Grab N’ Go bars. Contact: Greg M. Bloom, Fudge Fatale, 
32422 Alipaz, Ste. G/P.O. Box 962, San Juan Capistrano, CA 92675; 
800.809.8298; Fax: 949.240.3086; sales@ fudgefatale.com; 
www.fudgefatale.com. 

what’s new
Mushrooms & 
gourmet products
Oregon Mushrooms
Carries fresh and dried mush-
rooms, truffle and mushroom 
products, salts, spices and 
more. Dedicated to customer 
satisfaction. We offer custom 
sized retail packs to stores. 
Customers range from the at-
home chefs to grocery stores to 
restaurants. We maintain high 
quality that the other compa-
nies cannot match. Contact: 
Oregon Mushrooms, 11489 
Red Wing Loop/P.O. Box 1025, Keno, OR 97627; 800.682.0036; Fax: 
541.850.2512; oregonmushrooms@msn.com; www.oregonmushrooms.com.

what’s new
gourmet sea salt 
collections
The SeaSalt Superstore LLC
Caravel Gourmet proudly 
offers one of the most extensive 
gourmet salt collections in the 
world. Choose from 5 different 
natural sea salt collections (Exotic, 
Smoked, Bacon, Natural & 
Assorted) with 4 different salts in 
each multi chambered container. 
Bright, attractive display boxes 
are available at no charge. Free 
shipping. Contact: Scott Mackie, 
The SeaSalt Superstore LLC, 10711 
Evergreen Way, Ste. A, Everett, WA 
98204; 866.999.7258; Fax: 425.353.8148; scott@seasaltsuperstore.com; 
www.seasaltsuperstore.com.

what’s new
new Foodservice size
Wing-Time, Inc.
Same great wing sauces from Wing-
Time in new 1 gallon sizes for the 
foodservice industry. Easier to handle, 
pour and store than previous 5 gallon 
pails. Mild with Parmesan, Medium, 
Hot, Garlic with Parmesan and Super 
Hot. Gluten-free, sugar-free, all-natural 
& preservative-free. 13 oz. bottles 
too. Product of U.S.A. Contact: Wing-
Time, Inc., P.O. Box 775003, Steamboat 
Springs, CO 80477; 970.871.1198; Fax: 
970.871.1215; eatwings@wingtime.com; 
www.wingtime.com.

natural & organic
Fastachi cranberry 
nut Mix
Fastachi
Hand-roasted, hand-mixed, 
and hand-packed at the peak 
of freshness, flavor enhanced 
with only sea salt. A one-of-
a-kind twist that leaves a tart, 
salty taste dancing on your 
tongue. Its chewy and crunchy 
texture of cranberries and nuts 
will keep you coming back 
for more. Available in snack 
and bulk sizes. Contact: Susan 
Etyemezian, Fastachi, 598 Mount 
Auburn St., Watertown, MA 
02472; 800.466.3022; Fax: 
617.924.8844; wholesale@
fastachi.com; www.fastachi.com.
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INDICATE THE ISSUE(S) YOU ARE RESERVING
	 	O rders Due	 Materials Due
❑	 June—Summer Fancy Food Show Preview	 4/29	 5/4
❑	 July—Summer Fancy Food Show Issue	 5/27	 6/1
❑	 Aug—Fancy Food Shows and other key industry events	 6/22	 7/6
❑	 Sep—Natural Products Expo East	 7/30	 8/4
❑	 Oct—Today’s Specialty Food Consumer 2009	 8/27	 9/1
❑	 Nov/Dec—Winter Fancy Food Show Preview	 9/29	 10
	 Contact your Specialty Food Magazine representative or go to www.specialtyfoodmagazine.com for detailed planning calendar.

INDICATE YOUR CATEGORY SELECTION 
❑  What’s New    ❑  Gift & Holiday    ❑  Natural & Organic    ❑  What’s Hot

HOW TO place your order
FAX1.	  YOUR COMPLETED ORDER FORM TO: 
646.878.0238 (private fax)
THEN EMAIL2.	  below to Cynthia Eisemann at 
ceisemann@nasft.org.

• Product Name up to 30 spaces
• Category Preference (from list on right)
• Product Description up to 50 words 
• Contact Name

Upload photo3.	  in appropriate drop box below: 
�WHAT’S NEW: 
http://www.sendspace.com/business-dropbox/xeaqmf 
GIFT & HOLIDAY: 
http://www.sendspace.com/business-dropbox/0c3jkr 

NATURAL & ORGANIC: 
http://www.sendspace.com/business-dropbox/yoe9s7 
WHAT’S HOT: 
http://www.sendspace.com/business-dropbox/wek10g

If you do not receive confirmation of email receipt, please contact Cynthia 
Eisemann immediately. Order form and email MUST be received by the 
deadline. 

Specs for Digital photo
Product shot only (no text) •	
Minimum 300dpi @ 3” x 3”•	
Maximum 3MB•	
EPS, TIFF or JPG •	
RGB color •	
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NON-MEMBER PRICES
	 1x	 4x	 6x	 10x

1/2 page	 $2928	 $2488	 $2342	 $2196
1/3 page	 1950	 1657	 1560	 1463
1/4 page	 1464	 1244	 1171	 1098
1/6 page	 978	 832	 782	 733

All 
rates include 

4-color 
charges

2009 order form 
marketplace display

To request additional information, go to: www.specialtyfood.com/infolink

New 1/6 page ad size!
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NASFT member Company Name:___________________________________________________

PAYMENT
Charge to my: ______VISA _____MasterCard _____American Express 

Credit Card #______________________________________________ exp. _____________ 

Signature ___________________________________________________________________

Print Name _________________________________________________________________

Payment must accompany all orders. Charges will be made once PER month after deadline date.

For more information, EASTERN U.S. & CANADA, CONTACT EILEEN  MIKALONiS AT 646.878.0150.   
CENTRAL AND WESTERN U.S. & CANADA, CONTACT  JANE JOHNSON AT 646.878.0184.

Use this form to reserve marketplace display advertising space in Specialty Food Magazine.  
Fax the completed form to 646.878.0212 before the space reservation deadline for the first scheduled issue. 

SPECS
Rates effective with the June 2009 issue. Rates include 4-color and are quoted in U.S. dollars.  

Rates below are net of agency discount and applicable for advertisements delivered according to our published specifications. 
Should production services be required, they will be quoted and charged additionally. Advertising specifications available at 

www.specialtyfoodmagazine.com.

INDICATE THE ISSUE(S) YOU ARE RESERVING
	 	O rders Due	 Materials Due
❑	 June—Summer Fancy Food Show Preview	 4/29	 5/4
❑	 July—Summer Fancy Food Show Issue	 5/27	 6/1
❑	 Aug—Fancy Food Shows and other key industry events	 6/22	 7/6
❑	 Sep—Natural Products Expo East	 7/30	 8/4
❑	 Oct—Today’s Specialty Food Consumer 2009	 8/27	 9/1
❑	 Nov/Dec—Winter Fancy Food Show Preview	 9/29	 10
	 Contact your Specialty Food Magazine representative or go to www.specialtyfoodmagazine.com for detailed planning calendar.

DISCOUNTED MEMBER PRICES
	 1x	 4x	 6x	 10x

1/2 page	 $2440	 $2074	 $1952	 $1830
1/3 page	 1625	 1381	 1300	 1219
1/4 page	 1220	 1037	 976	 915
1/6 page	 815	 693	 652	 611


